


ULTIMAEE
DRIVING
MACHINE




DRIVING




PLEASE EXPLAIN
THE SENSATION OF
DRIVING A BMW.
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| was already on pole and | just kept
going.

[seconds passed]

Suddenly | realized | was no longer
driving the car consciously.

| was driving it by a kind of instinct,
only I was in a different dimension.

- Ayrton Senna, F1 Badass




INSIGHT

You can’t explain driving
a BMW because

the feeling is
subconscious.




INSIGHT

You can’t explain driving
a BMW because
you're in a state of flow.




FLOW

MENTAL STATE
FULL IMMERSION IN AN ACTIVITY

AN ENERGIZED PERSON
FOCUSED ON A SINGULAR IDEA

DYNAMIC

PHYSICAL STATE
CONSTANT ACTIVITY

AN ENERGETIC PERSON
FULL OF NEW IDEAS




THE DRIVER

MENTAL STATE
FULL IMMERSION IN AN ACTIVITY

AN ENERGIZED PERSON
FOCUSED ON A SINGULAR IDEA

THE CAR

PHYSICAL STATE
CONSTANT ACTIVITY

AN ENERGETIC PERSON
FULL OF NEW IDEAS







ACTIVITY HAPPINESS MOTIVATION CONCENTRATION FLOW
WATCHING TV/
READING 0 ++ = -
TALKING/
SOCIALIZING/SEX + ++ 0 +

ROUTINE
DRIVING 0 0 4 +

SPORTS/ THEATER/ e i £ iy

ART

VERY NEGATIVE
NEGATIVE
NEUTRAL
POSITIVE

VERY POSITIVE




INSIGHT

IF DRIVING AS ROUTINE =
MINIMAL FLOW

AND SPORT/THEATER/ART =
ULTIMATE FLOW




INSIGHT

THEN BMW SHOULD EMBODY:

DRIVING AS SPORT
DRIVING AS THEATER
DRIVING AS ART




DRIVING
AS SPORT







PHYSICAL RESPONSE




SOMEWHERE BETWEEN
PEAK AND CALM IS MAGIC







DRIVING AS
THEATER

























RED BULL

FLUGTAG.

bimmerLes+.com
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DRIVING
AS ART
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ANTHEM

VO: Only 5 men can describe what it feals like to A

n person, the Mona Lisa is art, but in a bool

just a pioture.

You 0an remember wihen you Iost your virginity

© Dillion SeComn

Q

S long.

of them will e goiden.

Ultimate is only underst

d through experience

joh is why you'll never know the fesling of ariving a

BMW

until you do

SUPER: You'll never know until you drive ons
BMW. The Ultimate Driving Machine

OoMmwusSa.com




CLIFF

We follow two oonourrent momentz, each a etylzed flicker of a memory.
Each VO line promptz the next eenzory angle of the experience.

[A man climbs a craggy eeaside cliff] )
{Slesk linas of an ambiguous, yet sexy, X1 with ite door open, awaiting driver]

VO: You can zee it

[Fest edge up to a cliff-diving apot, look down, vertigo]
{Handz on the stesring wheel, preas the ignition button)]

VO: You can fesl it.

[The 2ea birda on a craggy seaside oliff jar the diver out of the moment]
[An ntimidating BMW engins ignites]

VO: You can hear it

[The oosan orazhes nearby, exhaling salty mist]
[The car lunges forward, aggressively kicking up dust like a bull)

VO: ...emsll it, and taste it.

[The man jumps off the oliff — it'a the moment before he begne descending]
[The BMW driver shifts into first and the engine expledes in a rage]

VO: But your sansse can never stack up...
CUT TO BLACK.

VO: ...to the ndsscribable.

We aggre: ly explods into music and imagery, moetly centsrsed on the X1
showeazing ite awesomenese, peppered with moments from the oliff dive.

[The ciiff diver hite the water and lockes upward with joy]
[The BMW X1 ripe around comers with incredible speed and agility]

We cut out again, abruptly showoasing the complstsly sient momentz beforse taking
aotion.

[The ciiff diver leanz over the edge and looks down, a pebble fallg]
[The X1 awaite, door open, on the side of a winding, incredible road]

SUPER: You'll never know until you do.

CARD: BMW — The Uktimats Driving Machine
bmwuza.com




THE DATE

A sexy and sophisticated woman in her mid to late 30s is standing in front of
a restaurant in Los Angeles, awaiting her date. He's olearly late. Her phone
buzzes. It's a taxt from somseone namead Oliver.

TEXT: Sorry. Have to canosl again

The woman gives an “again?” eys-roll, and grabs her keys from her purss.

She walks over to her 6 Series parksd out front and gets inside. She pressss the
gnition and is immediately transported out of the situation. She has an idea and
ghifts into drive

We cut to her on a long, aggressive drive up the Paocific Coast Highway.
She cracks a mischievous smile as the car flies around oorners

She pulis up to a baautiful. mooniit view of the cosan soms time down the road
and gets out. She sits on a rock overiooking the beautiful, mooniit ocean. Her

phone buzzes. It's another taxt, this time from Kristen

TEXT: How was it?

Our girl types back.

TEXT: So. Gooa.

We abruptly cut to the B Series with its door open, awaiting its next driver. P—— ”
_—

SUPER: You'l never know until you do et LD Dy s

CARD: BMW — The Ustimate Driving Maching g

DMwuSa.oom




BRAND INSERT




WE DIDN’'T WAIT
UNTIL IT WAS POPULAR.
WE WAITED UNTIL IT WAS RIGHT.
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IF GOD IS IN THE DETAILS
A BMW ENGINEER IS GOING
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INSURANCE

MY AUTO CENTER

*N03S, revEaws, DCTLISs

Used Cars -..ouve
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| Select Nake ]

Browse by Category
Eatar Coxas
SNs Crossovers
Trucks Grown Cara

Sports Cars
Wagons
Lueury

Naw Car Daaler Iventory | Get a Quote
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Select Mocel
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Certified Pre-Owned Cars
Leam about Ihe benshits of buying a Cerlfied car

» Compan programs » Eaarch CPO lstings

Sall Your Car | Kelay Blue Bock Values

S0 N0 tptions

» Price | > BodyStyle | B Crwing aed Periormance | b Foll | B Shmngamcmﬂ

Vehicle Spotlight

The 2011 Acura MDX

00-hp. 37-
Mar, VIEC V-6
0 7-
passenger
eaating

s HACURA

Tips and Advice

Hybrids, Plug-ins to Emphasize
Emergency Power Potential

Sorve car manufachurers

are working to add
akctrical cutput capacity
1o their hybrid and plug-
invaehicks.
Leam Mom
Frosering by
COTONOTA

THE ALL-NEW BMW 3 SERIES
| » Schadule Your Tezt Drve

Car Insurance

Switch and save up to 40% on auto
Insurance

Get a quote In minutes at

DiscountDouleChack.com

Flaxbla Payrments
2477 Earvicn
MuRiLing Dscount

Presnd vy State Farm

Progressive  GEICO

Yahoo! Autos User’s Picks

L R
Most Viewed Flex-Fusl Cars on
Yahoo! Autas Al




THE ULTIMATE DRIVERS

As part of the BMW Unscripted film series we focus our cameras on the
Uttimate Drivers — a group of BMW owners whoss davotion knows no limit.
This isn't something we manufacturs. Far from it. Thess are real stories as
told by real drivers. Like the man who got a BMW engine tattoosd on his
body. The woman who drove her BMW around the world, twice. The couple
who named their firstborn child Bimmer. And so on. But evan upon sesing
the stories, even upon hearing the words, viewers are stil left with a very R ST _*_l G
reasonabie question. Why would anyone do this? To which of course there's S
only one answer. You'l Never know until you do. - .

YOU'LL NEVER KNOW UNTIL YOU DO.

@
The Uikrwrse
Cvveg Vanbme




THE ULTIMATE DRIVERS - ONLINE FILMS

1. Hers's to getting married in a house

of worship
2 Some peopie will never understand this.
3 Some peopie have a BMW their entire

Ives. Some a bit longer.

4 A labor of love in 10,000 pisces
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VAT

ching out to NS and advoca

This program will help dealers identify peopie in
their community who are thought leaders and
influenoers in the car purchase world. Whille it may
seem like they are anonymous online posters in
forums ana websites, wa actually know a lot about
them. We'd like to help local dealers incentivize
these peopie to be more active in directing
purchasers into the dealership by making them
looal celsbrities, at least in the dealsrship.

This program wil tie online advooatss iNto the
real-worid sales funnel with small but socially
mportant incentives.

DING THE ULTIMATE DRIVERS

rn <

- B

TRIPS TO AUTO OFFICIAL BMW BMW ELITE
SHOWS/BMW ADVOCATE STATUS CARD
FACTORY CERTIFICATE
{ Driving |
{ d N pdvocate
Meamm Koy lob
et e < GEORDIE JOHNSTON
PROMSAOAAD | R M OMUV L OO
DISCOUNTS ::‘m we SPECIAL ADVOCATE
ON UPGRADES e e PENNANTS
United DMW Garret

-

APPRECIATION DAY

BMW Social Outreach

Online Advocate

PHONE NUMBERS
TO BMW
CONSULTANT

<T_.

ADVOCATE GIFT
PACKAGE

ADVOCATE FOR
BMW
BUSINESS CARDS




MOTION INSTALLATION

Let's further expand on the “you'll never know until you do” idea by creating
a visual manifestation of what it's ks to drive a BMW. We'll build a repsating
installation that showcases how when driving a BMW, it's aimost as if time
freezes. We'll then punctuate the impraessive visualization with our tagline,
saying that even though this is what it might look or fesl ke, youll never know
what it's truly like until you gst behind the whesel.

"eTeSeTTTYTYW""

S BF




#BMW3FEELSLIKE




#BMW3FeelsLike

Strategio postings in the most popular BMW forumes kick off the “Fesl like”

king about

movement with the brand's staunchest supporters. They're already tal
Our oars, we Just encourage them to share their conversations with the world.
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Threads In Forum : General BMW Discussions sponsored by In

Announcement: The Rules of the Road
_ndz {Needs Xo Explanation)

Theead / Theand Stacter

% What does a BMIL 5 Teel like?

| brrrvusas
2 Parked: General Forum rule review (read before you post)

SilverBeom

Parked: Thiz forum now zupports Andreld and the IPhone/|Pod TouchyiPad natively with Forum Ry

Kevlar




"FEELS LIKE...” TWEET DEALER KIOSK

An in-dealership kiosk capturss
reactions from shoppers who've
nad their first arives in a BMW.

They come from the aealers’ Twitter
acoounts and get shoppers dirsotly
nvoived in the #BMW3FeelsLike
comversation.

1 fools Mke
“I’'m a kid all over again.”
L BER R R O SR L ]




"FEELS LIKE...” TWEET PROJECTIONS

#BMW3FeelsLike twosts are projected onto a car in the showroom.
Shoppers interested in BMW will see the overwheiming enthusiasm
other drivers have for our cars and want to experienos them too.

Aftar entaring their BMW 3 faeling, the twest could also bs projectad
onto the entire exterior of the dealership at nignttims




#BMW3FeelsLike ON BMWUSA.COM

Tweets aggragated from #BMW3FeelsLike have a homsa on
BMWUSA_com where users can ses what other arivers are saying
about our cars in real tme.

Butd Your Own Ooaer Locay  Tost O Fnancel Senvions  Accessores My Buw

You'll never know until you drive one.

(11 brucefougere
Part of driving a aMWas the sense of discovery -
Ike you've never really known a road you've driven

a thousand times,

stevenjohns
When | get out of the car, | walk away, look back, walk
$Oma morg, look back a second 1me,

TegoonEa
Driving & BMW is like the 214
KB A custom-madae su'ﬁ)‘

jasceslater
n It hugs the road. —

Home 1 5 4 7 0 X5 X6 T4 M ABUWs Cormid FreOwnid Owrers Epodence  Unkguely Svw

» Find a dealor and
schadule a text drve




3 SERIES STATUS BANNER

v Unti You Drive One 728 x 80 Expandable

Status / You

Interactive banners invits you to shars your “Faels ike™ and
post them to the new BMW 3 Series Facebook pagse.

[E] Status

£ View all 5,378 comments

in medievel times. #8MW3FeekLike
S minutes ago - Like

Djpatterson It feels like I'm a kid again In this thing. #BMW3FeelsLike

‘ %\ @joekerney It feels like the bravest horse in the middle of a battle
3 minutes ago - Like

Write a comment...

= YOU’'LL NEVER KNOW
UNTIL YOU DRIVE ONE.

THE ALL-NEW 3 SERIES




OZ TWEET DEALER TV

OPEN ON BLACK AND WHITE FOOTAGE OF A FARM ROAD. SUDDENLY
WE SEE A TORNADO WHIP INTO FRAME.

SUDDENLY, A HOUSE LANDS ON THE ROAD. IT FALLS OUT OF THE
TORNADO

THE GARAGE OPENS AND A 3 SERIES COMES RACING OUT. THE FILM
TURNS TO COLOR.

WE FOLLOW THE BMw AS IT RACES DOWN THE YELLOW BRICK ROAD.

RACING THROUGH “OZ"

A TWITTER TITLE CARD FADES UP

SUPER: #BMwW3FesisLike The wizard of Oz when
everything turns from biack & white to color
@ryanthomas South Motors BMW.

VO: The all-new 3 Series.

SUPER: You'll never know until you arive one.

CUT TO GORGEOUS 3 SERIES FOOTAGE.

END CARD/ANNCR: BMW. The Uttimate Driving Machins.

VO: See South Motors BMW for lease options starting at
$370 per montn.

DEALER TAG Lease for $378/month

ANNCR- Onh: a tast Arhm Nan ovniain it

sitker W  seacr X

Follow

#BMW3FeelsLike

The Wizard of Oz when everything

tums from black & white to color
anthomas South Motors BMW

T ety
D Ll
trwem e com

THE ALL-NEW

3 SERIES
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SEXTING

After taking a test drive, instead of just getting

a chaeck-in from a sales person you would also
get some lighthearted messages from the BMW
yOu arove. These would serve to remind you how
much fun ariving a BMW can bs and how the
fesling lingers

A Toe W A

>




X1 LAUNCH PLAN




“We are supply constrained, as long as
they keep selling them, | do not know
when we are going to get them.”

Jim O’Donnell | CEO | BMW of North America




BMW News, Reviews, Test Drives, Photos And Videos

1-SERIES 3-SERIES 5-SERIES G6-SERIES 7-SERIES BMWM R:-''SP & BMWZ SPYPHOTOS

BMW X3

BMW X5

BMW X1

Posted on: Aug 22nd,
2011

BMW: “X1 is indefinitely postponed
for US market”

Author: Horatiu Boeriu

Comments: 6

ELike |5

At a recent BMW event, we learned that for now, the
BMW X1 has been indefinitely postponed in the United
States. In the following days, we learned through
unofficial channels that the entry-level Sports Activity
Vehicle remains on the U.S. roadmap and a tentative
launch date will be in late 2012.

BMW X6 Prices
Find out our Lowest Possible Price on an
All-New BMW X6!

Compare to CTS-V Coupe
See What CTS-V Coupe Offers That the
Competition Doesn't. Get Info.

BMWBLOG reported in early January that BMW'’s
entry-level SAV, the X1, will miss its original launch
target in early 2011 and be postponed until late 2011.
The delay was related to production capacity at the
Leipzig plant and a high demand for the vehicle. But new
information come to confirm an even later date than the
previously one reported.

Bavarian Auto Recycling
Dyno Tested Engines w/ 2yr Warranty
50%-70% off 800-269-8964

AdChoices > \ve're inclined to believe that the North American

customers will have to wait until BMW rolls off the facelifted X1 which is likely to appear in early 2013.

Search

TESTDRIVES VIDEOS NEWS MINI

Find us on Facebook

s BMWBLOG

|

17,380 people like BMWBLOG.

T

e Like

Latest Comments  Top Articles

BMW To Be Honored Marque at Historics Race
and HHI Concours

BMWBLOG Interactive: Heaven on Four Wheels
- Tell us YOUR Tale!




BMW X1 SUPPLY AND DEMAND

The agonizingly long wait for BMW'’s compact wagon is nearing
anend . .. atleast we think it's nearing an end. The trouble with
the X1, as BMW puts it, is that it's so popular in Europe that the
launch here has been delayed — for months now — due to a
lack of supply.

- wheelbasemedia.com, May 2011

r=Tvsseol | feel sorry for you guys in the U.S.
HOME  FORUMS  OFFCIAL
| wondered how BMW could manage to meet the huge demand
for the X1 in the existing markets plus the U.S. market without
expanding the delivery time. | think that BMW s also surprised by
the success of the X1. Just look at the Leipzig factory — I heard
that nearly 75% of the daily capacity is used for the X1!

- by nockenpaul, bimmerpost.com, Nov 2009

Hot European sales delay U.S. launch of the BMW X1 possibily
until 2012.
- @poppabarker, Exton Pa, 1799 followers

]

AArrgh!l Where is the X1 and when will BMW release it? | have

SEARCH AND SOCIAL VOLUME (U.S)

2008 2009

@ World Debut of BMW X1 Concept.
@® European Market Launch.
© US. Market Delay.

2010

2011

been holding off on getting a new car because this is what | want.
- Carla Dunlap-Kaan, Facebook/BMW X1, Jul 2011




BMW DEALERS LAUNCH
OPERATION LEIPZIG RESCUE

BMW dealers enlist the help of their customers and BMW fans to help them
bring the X1 to the United States. In a press release and a news conference,
they explain their position and what everyone can do to help.

The actual rescues will take place in an online game. In BMW showrooms,
customers will see reminders of the Operation in posters and premium items.

THE MOST TALKED
ABOUT UNAVAILABLE
CAR ON THE PLANET.

zzzzzzzzzzzzzzzz

I’VE o
WAITED
LONG
ENOUGH.

LEIPZIGRESCUE.COM




PRESS RELEASE

Company
BMW of North America LLC

BMW Group Company

Mailing Address
PO Box 1227
Westwood NJ
07675-1227

Office Address
300 Chestnut Ridge Road
Woodcliff Lake NJ
07677-7731

Telephone
(800)831-1117

Website
bmwusa.com

BMW

FOR IMMEDIATE RELEASE:
BMW DEALERS LAUNCH OPERATION LEIPZIG RESCUE

Taking unprecedented action today, the BMW National Dealer Forum announced their decision
to recruit BMW enthusiasts across the nation to help secure inventory of the top-selling new
BMW crossover, the BMW X1, currently available in Europe. BMW customers, owners and
those eager to test drive the new X1 will be encouraged to take matters into their own hands, go
to Germany and bring the X1 back to the U.S.

“We believe everyone should know how it feels to drive these amazing cars...” said George
Sharpe, Sr., Chairman of the BMW National Dealer Forum. “...so we're going over there to get
them ourselves. Today we're launching Operation Leipzig Rescue.”

First introduced in Europe in 2009, BMW's premium crossover quickly became a sensation
across the continent. And, despite devoting 75% of manufacturing capacity in its Leipzig

plant to the X1, demand has continued to outpace available inventory. Now the most popular
vehicle in Europe, the X1 has become a precious commodity to dealers from the Mediterranean
to the Baltic.

Automotive journalists cite the car's unique stability in every imaginable driving condition,

from ice and snow to sand dunes to craggy mountain passes. “Our customers love the X1's
spontaneous mobility...” said Sergio Egoista, a Barcelona BMW dealer. “...that's why these cars
should stay in Europe — where drivers know how to enjoy them.” MORE. The U.S. dealer effort
comes in reaction to a consumer-led movement started in Lucerne, Switzerland last year.
Dubbed “Europeans Against Sharing the X1” (EASX), the group has used social media to block
attempts at selling the BMW crossover outside European countries.

“What do the Swiss know about spontaneity?” asks Devin Pamell, president of the BMW
Owners Club of San Mateo, CA. “The whole idea was born on our shores.” Parnell’s club and
others like it around the U.S. are supporting the dealer crusade, encouraging their members to
sign up at OperationLeipzigRescue.com.

“They say you can’'t understand this car until you drive it. Well, if we don’t have them, we can’t
drive them and we'll never know.” Parnell added. If BMW dealers and enthusiasts in the U.S.
have their way, that will change soon.

Company
BMW of North America LLC

BMW Group Company

Mailing Address
PO Box 1227
Westwood NJ
07675-1227

Office Address
300 Chestnut Ridge Road
Woodciif Lake NJ
07677-7731

Telephone
(800)831-1117

Website
bmwusa.com

BMW 2

FOR IMMEDIATE RELEASE:
BMW DEALERS LAUNCH OPERATION LEIPZIG RESCUE

Taking unprecedented action today, the BMW National Dealer Forum announced their
decision to recruit BMW enthusiasts across the nation to help secure inventory of the
top-selling new BMW crossover, the BMW X1, currently available Europe. BMW customers,
owners and those eager to test drive the new X1 will be encouraged to take matters into their
own hands, go to Germany and bring the X1 back to the U.S.

“We believe everyone should know how it feels to drive these amazing cars...” said
George Sharpe, Sr., Chairman of the BMW National Dealer Forum. “...so we're going over
there to get them ourselves. Today we're launching Operation Leipzig Rescue.”

First introduced in Europe in 2009, BMW's premium crossover quickly became a sensation
across the continent. And, despite devoting 75% of manufacturing capacity in its Leipzig
plant to the X1, demand has continued to outpace available inventory.

The dealer group is urging BMW fans around the U.S. to support their crusade by signing up
at OperationLeipzigRescue.com.




LEIPZIG RESCUE VIDEO

YOUTUBE | BMW

OPERATION LEIPZIG RESCUE PRESS CONFERENCE

SPOKESMAN:

REPORTER 1:

SPOKESMAN:

REPORTER 2:

SPOKESMAN:

REPORTER 2:

SPOKESMAN:

Thanks everyone for being here this morning. | have a brief
statement, then we'll take a couple of questions. Today the

BMW National Dealer Forum is taking a dramatic step. We are
announcing our decision to recruit BMW enthusiasts across the
country to help secure inventory of the top-selling new BMW
crossover, the X1, currently available in Europe. We want to urge
BMW customers, owners and anyone who wants to test drive this
amazing car to take matters into their own hands, go to Germany
and bring the X1 back home. We are calling this initiative
Operation Leipzig Rescue. Those who want to join our crusade
can get the details at LeipzigRescue.com. OK, first question.

Our sources tell us the BMW plant in Leipzig is devoting 75% of
capacity to the X1. Why haven’'t U.S. dealers gotten any of them?

Because it’s the most popular car in Europe. They're sold before
the paint dries. We want Americans to know how it feels to drive
the X1. And the only way that’s going to happen is if we go over

there and get them.

Is this in reaction to the efforts of the EASX — Europeans Against
Sharing the X1 — out of Lucerne, Switzerland?

No comment.

To follow up, some European drivers feel that only they can fully
appreciate X1’s spontaneous mobility. Your thoughts?

Well, | respectfully disagree...

DEALER:

SPOKESMAN:

DEALER:

REPORTER 2:

SPOKESMAN:

(interrupting, slapping table) Give me a break! What do Europeans
know about spontaneity? Ever seen a spontaneous Austrian?

What Ted is trying to say is that our customers here in the States wil
enjoy the versatility of the X1 as much or more than Europeans. They
can take a trip to the mountains, to the beach, go out on the town,
whatever, on impulse.

And that’s about as American as you can get.

Are there any legal issues...

That'’s all we have time for. Thank you again.

BMW LEADERS GET UP, WALK OFF. REPORTERS SHOUT MORE QUESTIONS.




OPERATION LEIPZIGRESCUE.COM

BMW dealers are asking you to take ®00 =
a spontaneous journey and help bring 7 — A 4

! B . .X http:/h .leipzigrescue.com/ P Gl Gooagl Q\
the X1 to our shores. You'll get the o BDLHOI)(a)( & — kL (Glz( Google

keys to a BMW X1 to drive from the
Leipzig factory to a port for delivery
to the U.S. If you do that within the
time limit, you'll get a chance to win
a new X1. Also, you can connect to

social media to post updates, scores OPERATION
and pictures to let friends know about LEI PZIG RESCU E.

your adventure.

YOU COULD WIN A NEW BMW X1

JUST DRIVE FROM THE FACTORY IN LEIPZIG
TO A TRANSPORT SHIP READY TO LEAVE
FOR AMERICA.




Players choose one of three
ports: Trieste, Calais or San
Sebastian. Each journey involves
three timed challenges that allow
the player to experience the X1’s
unique performance and features
like XDrive. Along the way they
get a chance to surf, ski or cycle,
depending on the route.

®00

@ ( E ) ( ?\/ ? & http://www.leipzigrescue.com/

OPERATION
LEIPZIG RESCUE.

CHOOSE YOUR RESCUE MISSION.

w7 ¥ J2([Clz( Google

BMWUSA

LEIPZIGTO
TRIESTE.

DISTANCE: 946 KM

sHARETHISSITE £ 3




Players attempt to maintain speed
while keeping the X1 on the path
indicated in blue. Elapsed time of
journey displayed at top. Along
bottom, car icon indicates progress.

‘& http://www.leipzigrescue.com/

SHARE THIS SITE
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YOUR TIME

Players use computer camera to
connect their hand movements to the
X1 and virtually steer the car. Icon on
lower right allows player to switch to
terrain screen.

sHAReTHSSITE § 3
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CURRENT DRIVE TIME

07:12:0

hours mins. secs

1117

ALTITUDE WEATHER: RAIN/SNOW CONNECTTO
ROAD CONDITIONS: ICY PANDORA

N

Players see the actual location of
the X1 in a dimensional terrain. Can
also check current speed, altitude,
weather conditions, even connect
to Pandora.




®00 (e}

GD @ @ ( ? ) g')hnp:Ilwww.lelpzlgrescue.coml N v S ‘Clv Google Q\
|

CONGRATULATIONS!

YOU MADE IT JUST IN TIME FOR THE SHIP.

YOUR TIME TIME DEDUCTIONS

GAME 01. - 04 secs

| | GAME 02. - 03 secs

m u Qi

When players arrive at port, overall hotls SO s 3 AN

elapsed time is displayed. So is time
spent on each of the challenges on
the way.
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AND THE WINNER IS

* When first shipment of BMW X1s embarks for

the U.S., game players track ship’s progress online.

« Dealers benefit from increased buzz around X1,

are seen as rallying point for a cause célébre.

« C ontest winner picks up new X1 at local dealership.
BMW dealer who was selected by the most Leipzig
Rescue players gets a new X1 to give away.

« X1 Across America: a natural extension of Operation
Leipzig Rescue. After freeing the X1s from Europe,
we’'ll set an X1 free to explore America. A GPSenabled
X1, with camera mounted on top, shoots

photos along route from East Coast port of arrival

to West Coast. Constantly tweeting updates, the
journey can be followed online.

+ Google test drive: Enter your address and get a
randomized address to take a spontaneous test

drive using Google Maps.
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